The Benefits of Preplanning [funeral home logo]
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[Your Name & Funeral Home Name]




Talking about death doesn’t
bring death closer.


Presenter Notes
Presentation Notes
*Insert an icebreaker and short introduction about the topics you will be discussing*
Talking about death is okay
Why does this topic matter?
Include a personal story of how preplanning helped someone’s experience


[Your Name + Title]
[funeral home logo]

[Photo of
You]

[Photo of your funeral home]



Presenter Notes
Presentation Notes
*Introduce yourself and provide the history and background of your funeral home*



Let’s Talk"About the Elephant in the Reom

Top 3 Barriers to Preplanning

37%

24%

They have other priorities &T’
at the moment S
A

They are not yet sure what
they want

*Source: Consumer Sentiments Towards End-of-Life Planning, Third Edition, 2026

21%

&

They prefer not to
discuss/seems morbid



Presenter Notes
Presentation Notes
Talking about death won’t make us suddenly die
- There is something that I want to assure you of. Talking about death won’t make us suddenly die, but refusing to talk about it won’t make us live longer.  
- Unfortunately, there are a lot of us who pretend it won’t happen and refuse to think about it and plan for it. The most important things in life are the best prepared for. 

Let me explain to you my experience on why people avoid talking about it
- *Share a personal experience on why some people avoid talking about death of planning for it*


What isiPréplanning?

—t

1 Decide Your ‘ vs Document Your a Comg
Preferences Wishes

» Burial or cremation > Meet with us to discuss and » Prepay with us using trust or
» Type of service document your wishes insurance
» Location

> Personal touches



Presenter Notes
Presentation Notes
What is preplanning?
Funeral preplanning is the process of arranging and paying for your funeral in advance to ensure your wishes are honoured and to ease the burden on loved ones.
Preplanning is about:
Deciding your preferences
Burial or cremation
Type of service
Location
Personal touches
Documenting your wishes
Meet with us to discuss and document your wishes
Arranging payment
Prepay with us using trust or insurance
*Share a story of how funeral preplanning helped one of your clients (maybe the story associated with the testimonial you choose to include in the blue bar of this slide)*


The Wise Decision - Plan Ahead for a Stress-Efee Future

&1 @ A Gift of Peace to You and Your Loved Ones

/4
The & D A Smart Investment

Preplanning -
D Your Wishes. Your Way.


Presenter Notes
Presentation Notes
3 C’s of funeral preplanning 
Comfort
Control
Clarity 

Comfort - A Gift of Peace to you and your loved ones:
Relieve your loved ones from the emotional burden and financial responsibility of planning your funeral and managing the costs. Let our team of funeral professionals handle the details, so your loved ones can focus on what truly matters.

Control - A Smart Investment:
Just like buying a home, planning for and prepaying your funeral is a smart investment that protects you from rising costs by locking-in today’s prices.

Clarity - Your Wishes. Your Way.
Ensure your end-of-life wishes are known by having a recorded plan in place, relieving your loved ones of the emotional and financial strain.





WHat4s the biggesirmotivator for
Canadians to preplan their funeral?

' Ensure that their
wishes and

preferences are
carried out

Peace of mind
knowing theif affairs
are inforder



Presenter Notes
Presentation Notes
What percentage of Canadians don’t understand what’s included in funeral costs?
60%
85%
40%


WHat4s the biggesirmotivator for

Canadians to preplan their funeral?

o of Canadians are motivated to preplan their funeral
q for the peace of mind knowing their affairs are in order.
4

Peace of mind
knowing theinaffairs

are. in order
38%

*Source: Consumer Sentiments Towards End-of-Life Planning, Third Edition, 2026


Presenter Notes
Presentation Notes
You’re not alone.

60% of Canadians are not familiar with what aspects are included in funeral costs.


What percentage of'€anadians are
open te preplanning their funeral?



Presenter Notes
Presentation Notes
What percentage of Canadians have not preplanned their funeral?
23%
58%
75%


What percentage of'€anadians are

open te preplanning their funeral?

° of Canadians are open to preplanning their funeral.
o

*Source: Consumer Sentiments Towards End-of-Life Planning, Third Edition, 2026


Presenter Notes
Presentation Notes
You’re not alone:

58% of Canadians have not preplanned for their funeral but understand the value of it and are interested in learning more.



Death is realf and

so is Inflatien

1 Dozen Eggs Blender

2010=52.64 2010 =560.00 2010 = $345,500
2025 = 54.94 2025 =5105.00 2025 = $691,643

87% % 75% 4 100% 4

*Source Government of Ontario



Presenter Notes
Presentation Notes
Death is real, and so is inflation
Here is a cost comparison of a few items between 2010 and 2025

1 dozen eggs have increased in cost by 87%

A blender has increased in cost by 75%

A home has increased in cost by 100%

https://www150.statcan.gc.ca/n1/pub/62-001-x/2010010/t067-eng.htm
https://www150.statcan.gc.ca/n1/pub/62-001-x/2010010/t067-eng.htm

Death'is real, and so is Inflation

Average Cost of Funeral in Canada
9000

8000 The average cost of a
7000 funeral has

6000 increased by 83% since
5000 2010

4000

3000

2000

83%

1000

; increase

2010 2015 2020 2025

*Source Government of Ontario


Presenter Notes
Presentation Notes
What is the average cost of a funeral in Canada from 2010 to 2025? 
This chart shows that the average cost of a funeral in Canada from 2010 to 2025 has steadily increased by 83%, influenced by inflation, regional differences, and evolving preferences for burial versus cremation. 

Industry reports and inflation-adjusted estimates suggest:
2010: Average funeral cost was around \$5,000 – \$6,000
2015: Rose to \$6,500 – \$7,500
2020: Approached \$7,500 – \$8,500
2025: Now \$8,000 – \$9,150, with some services exceeding \$15,000

The rise is attributed to:
Increased service personalization
Higher cemetery and real estate costs
Growing preference for cremation (though still costly with services)
Inflation and regional economic differences


Proteet
Against Inflation

52

Thisiis why it's a good idea

Provide
Security



Presenter Notes
Presentation Notes
Inflation is going up but this is why it’s smart investment

Protect against inflation
By planning today, you lock in today’s prices for services and products 
Provide Security
Allows you to choose services that fit your budget, avoiding emotional overspending during a difficult time
Protection for loved ones
Removes burden of making difficult decisions during a time of grief



What are the
Financial Options.”

v
&

INSURANCE TRUST

A variety of plans and payment terms to fit Flexible payment terms
any budget to fit any budget
Plans are 100% portable and transferrable to Principle is guaranteed, and any surplus
any funeral home in Canada returns to the estate

(or additional expenses)
No cost additional Accidental Death Benefit

for grandchildren and great-grandchildren Plans are 100% portable and transferable to
under the age of 18 any funeral home in Ontario



Presenter Notes
Presentation Notes
What are the financial options?

Insurance:
A variety of payment terms to fit any budget
Your policy protected by Assuris
Plans are 100% portable and transferable to any funeral home in Canada
No cost additional accidental death benefit for grandchildren and great-grandchildren under the age of 18
Accruing interest used to offset rising costs and to protect against inflation
Excess funds returned to the estate

Trust:
Payment installment options available
Funds held safely and secured by CDIC
Accruing interest used to offset rising costs and to protect against inflation
Excess funds returned to the estate
Plans are 100% transferable to any funeral home in Ontario




Your-Next Steps

3) Simple Steps



Three Simplé Steps

1 A Personalized Pl@ni*Tailowé® To You

‘ &

5

Our knowledgeable and compassionate team will create a
personalized plan reflecting your unique style and
preferences.

Whether you plan in advance using our planning tools or
with a funeral professional, we are here to support you
every step of the way.


Presenter Notes
Presentation Notes
Step 1: Creating a personalized plan, tailored to you

Our knowledgeable and compassionate team will create a personalized plan reflecting your unique style and preferences.

Whether you plan in advance using our planning tools or with a funeral professional, we are here to support you every step of the way.


Three Simplé Steps

2 Sharing Your WiShes

>

‘ Communicating your wishes with your loved ones is a

@ vital part of the preplanning process.
l i l i ' \ By sharing your plan, you will provide them with the
information they need to honour your legacy.



Presenter Notes
Presentation Notes
Step 2: Sharing your wishes

Communicating your wishes with your loved ones is a vital part of the preplanning process.

By sharing your plan, you will provide them with the information they need to honour your legacy.



Three Simplé Steps

3 Your Financial PlafsYour \Way

Planning for the future often involves financial
considerations. We offer flexible payment options to fit
your budget, whether you prefer a single payment or a
spread-out approach.

The cost of your funeral is securely locked in at today’s
prices, protecting your family from future rising costs.


Presenter Notes
Presentation Notes
Step 3: Your financial plan, your way

Planning for the future often involves financial considerations. We offer flexible payment options to fit your budget, whether you prefer a single payment or a spread-out approach.

The cost of your funeral is securely locked in at today’s prices, protecting your family from future rising costs.
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